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CONSUMER EXPENDITURES for durable
goods and houses increased sharply from
1954 to 1955. Both new and used car pur-
chases reached new records, and the aver-
age price paid for new cars rose substanti-
ally. Purchases of most other durable goods
and houses also increased to approach or
exceed earlier records. Data from the 1956
Survey of Consumer Finances suggest that
the increased expenditures were widely dis-




About 6.1 million consumer spending units
purchased new automobiles and 9.4 million
purchased used automobiles in 1955, ac-
cording to Survey of Consumer Finances
data. Purchases covered exclude those by
transients, residents of institutions, and per-
sonnel living on military bases, as well as
businesses and governments. The average
price reported for new cars reached a new
high, while that for used cars apparently
declined slightly.
1 This is the fourth of a series of articles presenting
the results of the 1956 Survey of Consumer Finances
conducted by the Board of Governors of the Federal
Reserve System in cooperation with the Survey Re-
search Center of the University of Michigan. Earlier
articles appeared in the March, June, and July BULLE-
TINS. The present article was prepared by Mona E.
Dingle of the Consumer Credit and Finances Section
of the Board's Division of Research and Statistics.
E. Scott Maynes directed the work on the 1956
Survey at the Survey Research Center.
Purchases. About 11 per cent of all spend-
ing units purchased new cars in 1955, com-
pared with about 8 per cent in 1954 and 10
per cent in 1950, the previous record. The
proportion of purchasers that reported pay-
ing $3,000 or more increased from 30 per
cent in 1954 to 42 per cent in 1955. The
median (middlemost) and the mean (aver-
age) price rose nearly 10 per cent. The rise
probably reflected mainly an increase in the
importance of higher priced models and
extra equipment, since prices of comparable
models were about the same in both years.
To some extent the increase in prices paid
for new cars was offset by higher trade-in
allowances. About 84 per cent of all new
car purchasers reported trading in a car, and
another 4 per cent reported a sale at the time
of purchase. The average trade-in allowance
increased somewhat from 1954 to 1955,
despite a decline in market prices of used
cars. Even after larger allowances for cars
traded in, however, the net outlay of all
spending units buying new cars rose sub-
stantially. More than 40 per cent of all pur-
chasers made net outlays of $2,000 or more
in 1955, compared with 30 per cent in 1954.
Median net outlay rose from $1,670 to
$1,840 and mean net outlay from $1,730 to
$1,900.
Nearly 15 per cent of the new cars pur-
chased in 1955 were 1956 models, which
were introduced in the fall, and almost all
of the rest were 1955 models. Somewhat
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less than one-half of the cars traded in for
new cars had been produced in 1950, 1951,
or 1952, about one-third after 1952, and
one-sixth prior to 1950. More than one-
third of the cars traded in on new cars in
1955 had been purchased second-hand.
In addition to new car purchasers who
sold or traded in cars at the time of pur-
chase, some purchasers either retained cars
already owned or disposed of them at some
other time during the year. About 95 per
cent of all new car purchasers during 1955
had owned one or more automobiles at the
beginning of the year.
The basis for a record volume of trans-
actions in used cars was supplied by the 5.3
million automobiles traded in for new cars,
together with those traded in by spending
units purchasing more recent models of used
cars. About 17 per cent of all spending
units reported purchasing used cars during
1955. Data from other sources suggest that
Survey data do not account fully for trans-
actions in used cars, even after allowance for
the fact that some spending units purchased
more than one such car during the year.
Prices paid for used cars declined slightly
on the average in 1955. The proportion of
spending units reporting prices of less than
$1,000 increased from 65 to 70 per cent,
but the proportion reporting prices of $ 1,500
or more also increased. The median price
declined from $700 to $600, but the mean
price declined only slightly. The divergent
movement of these measures reflects a
greater relative decline in prices of older cars
than of more recent models and some in-
crease in the share of more recent models
in 1955 transactions.
Trade-ins and sales were considerably less
frequent for used car purchasers than for
new car purchasers. Only 53 per cent of
the used car purchasers either traded in or
sold a car at the time of purchase. One-
fourth of such purchasers had not owned a
car at the beginning of the year. Most of
the automobiles traded in for used cars had
been purchased second-hand.
Models produced in 1950-52 accounted
for about 40 per cent of used car purchases
in 1955, more recent models for less than
25 per cent, and pre-1950 models for about
35 per cent. About 70 per cent of all the
cars traded in for used cars, however, were
produced prior to 1950, and 25 per cent
were prewar models. Apparently many of
the older models traded in were scrapped
by the dealers.
Characteristics of purchasers. The fre-
quency of automobile purchases and their
distribution between new and used auto-
mobiles varied with the income and age of
the spending unit and the region of the coun-
try. As shown in Table 1, purchases were
considerably more frequent in the middle
TABLE 1
AUTOMOBILE PURCHASERS WITHIN INCOME
GROUPS, 1955






















































1 Includes instalment and other borrowing.
Federal Reserve Bulletin: August 1956808 FEDERAL RESERVE BULLETIN • AUGUST 1956
and upper income brackets than among
lower income spending units. The major
difference between the middle and the
upper income groups was in the relative
frequency of new and used car purchases.
Among spending units with incomes of
$7,500 or more, about three-fourths of the
purchases were new cars and one-fourth
were used cars, while among those with in-
comes from $3,000 to $5,000 the propor-
tions were reversed. Spending units with
incomes of $7,500 or more accounted for
about two-fifths of all new car purchases.
AUTOMOBILE PURCHASERS, 1955
Per cent of spending units
- 60
18-24 25-34 35-44 45-54 55-64
The frequency of automobile purchases
was highest in the youngest age bracket and
declined steadily as age increased, as shown
by the chart. About 44 per cent of all
spending units headed by persons from 18
to 24 years old purchased automobiles, com-
pared with only 12 per cent of those headed
by persons 65 and over. The proportion of
all purchases accounted for by new car pur-
chases, however, increased with age. Only
one-seventh of the cars purchased by spend-
ing units in the youngest age bracket were
new cars, compared with nearly one-half of
those purchased by all spending units headed
by persons 35 years of age or older. Many
young purchasers who are buying automo-
biles for the first time are presumably not
in a position to finance the purchase of a
new car.
Financing of purchases. About three-fifths
of both new and used car purchasers in 1955
reported some use of instalment or other
credit. The proportion of credit purchases
reported was similar to that in other recent
years, although considerably larger than in
any postwar year prior to 1952. The in-
crease in the number of automobile pur-
chases in 1955, however, was accompanied
by a substantial rise in the number of credit
purchases and the volume of debt outstand-
ing. One-sixth of all spending units in-
curred debt in connection with automobile
purchases.
About 20 per cent of the credit purchasers
of new automobiles and 30 per cent of the
credit purchasers of used automobiles in
1955 reported incurring debt equal to 80 per
cent or more of the nominal purchase price.
The lower percentage for new car purchasers
may be attributed in part to the large trade-in
allowances that they received. Indebtedness
reported generally includes finance charges
and in some cases insurance charges, as well
as that part of the purchase price which is
not covered by the trade-in or cash payment.
Purchases of the cheapest used cars least
frequently involved the use of credit. Only
about two-fifths of used cars costing less
than $500 were financed through the use of
credit, compared with about three-fourths of
those costing $1,000 or more. Not only do
the less expensive cars require relatively
small net outlays, but it is more difficult to
obtain financing for such cars from financial
institutions. The most expensive new cars,
which were bought most frequently by the
upper income groups, were also financed
somewhat less frequently through the use of
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credit than medium-priced cars.
The proportion of automobile purchasers
using credit varied with income, liquid asset
holdings, and family status. As shown by
Table 1 on page 807, the largest proportion
of purchasers using credit was among spend-
ing units with incomes from $3,000 to
$7,500. Within each income group, pur-
chasers reporting a large amount of liquid
assets used credit much less frequently than
those reporting a smaller amount or none.
Young married couples financed automobile
purchases through the use of credit more
frequently than other groups.
2
Automobile ownership. Production and
sale of new automobiles in 1955 was offset
only in part by scrappage of older automo-
biles. It is estimated that the stock of auto-
mobiles increased almost 4 million units.
Data from the Survey of Consumer Finances
suggest that consumers accounted for a
sizable part of the increase. Both the pro-
portion of spending units owning automo-
biles and the average number of automobiles
owned per spending unit apparently con-
tinued to increase during 1955. Early this
year about 70 per cent of all spending units
owned at least one automobile, and 9 per
cent owned two or more. The correspond-
ing proportions in 1949 were 51 per cent
and 3 per cent.
The large volume of new cars purchased
in 1955, together with the scrappage of some
of the older automobiles, resulted in a de-
crease in the average age of automobiles
owned by consumers. The proportion of
AUTOMOBILE OWNERSHIP, EARLY 1956
Per cent of spending units
100
2 For a more detailed discussion of the character-
istics of spending units with debt on automobiles and
other durable goods, the amount and terms of their
debt, and an evaluation of Survey debt data, see the




1955 MONEY INCOME BEFORE TAXES
such automobiles that were more than 3
years old remained larger than in the period
1951-53, but the proportion that were more
than 7 years old was substantially smaller.
The frequency of automobile ownership
increases as income increases, as shown by
the chart. While more than three-fourths
of spending units in all income brackets ex-
cept that below $3,000 own automobiles,
ownership of two or more automobiles is
heavily concentrated in the upper income
groups. One-fourth of all spending units
with incomes of $7,500 or more own two or
more automobiles.
Automobile ownership is most frequent
relatively among spending units headed by
persons between 25 and 44 years old, and
within this age group married couples own
automobiles more frequently than single per-
sons. Almost 90 per cent of all couples un-
der 45 have at least one automobile. The
largest increase in ownership in recent years,
however, has been among young unmarried
persons. Ownership of two or more auto-
mobiles is most frequent among married
couples with children.
The proportion of spending units owning
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automobiles is smaller in the North East
than in other regions. The difference per-
sists within income groups. Automobile
ownership is also somewhat less frequent in
the South than in the West or North Central
areas, but differences are minor within in-
come groups. The less frequent ownership
in the North East is probably associated
primarily with the high degree of urbaniza-
tion and developed public transportation
systems, while that in the South apparently
reflects primarily the lower level of income.
FURNITURE AND APPLIANCES
Consumer expenditures for furniture and
household appliances rose in 1955 but more
moderately than those for automobiles. Pur-
chases of most major items increased, while
prices changed little.
About 45 per cent of all spending units,
or almost 25 million spending units, re-
ported buying one or more items of furniture
or a major household appliance during 1955.
This was more than 1 million in excess of the
number that reported such purchases in
1954. Among major items, purchases of
furniture were reported by 18 per cent of all
spending units, television sets by 15 per cent,
and refrigerators and washing machines each
by about 8 per cent.
Purchases of furniture and household ap-
pliances typically involved relatively mod-
erate outlays. Almost 80 per cent of all
purchasers of furniture and household ap-
pliances made expenditures totaling less
than $500 before allowance for trade-ins,
and only 5 per cent spent $1,000 or more.
The median expenditure for such items re-
ported by spending units purchasing one or
more is estimated at $290, about the same
as in each of the preceding three years.
The median expenditure reported for tele-
vision sets declined nearly 10 per cent to a
new low of $250 in 1955. Prices paid for
refrigerators also declined slightly, while
those for washing machines showed little
change. The median amount spent by pur-
chasers for furniture rose about 10 per cent
to $225.
The proportion of purchasers of furniture
and major household appliances that re-
ported the use of instalment credit remained
about the same in 1955 as in other recent
years. About 44 per cent of all spending
units buying one or more items financed all
purchases through the use of instalment
credit, and an additional 9 per cent financed
some of their purchases through the use of
such credit. About one-half of all pur-
chases of each of the major items covered
were financed by instalment credit. Spend-
ing units making large expenditures used
credit more frequently than those making
small expenditures.
Both the frequency of purchases of fur-
niture and household appliances and the
average size of expenditures increased as in-
come increased. About 60 per cent of all
spending units with incomes of $7,500 or
more purchased one or more of the items
covered, compared with only about 30 per
cent of those with incomes of less than
$3,000. More than one-third of all pur-
chasers with incomes of $7,500 or more
spent $500 or more on the items included.
The greatest differences in the frequency
of purchases of individual items by income
groups were in furniture and miscellaneous
items. Television sets were purchased by
somewhat more than one-sixth of the spend-
ing units in all income groups except those
below $2,000. Despite the larger amounts
spent for furniture and household appliances
by spending units in the upper income
groups, purchasers in these groups used
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credit less frequently than those in the lower
and middle income groups.
As shown by Table 2, purchases of fur-
niture and household appliances were most
frequent relatively for young married cou-
ples and least frequent for unmarried per-
sons. The average number of purchases and
average total expenditures were relatively
large for the former group. Young married
couples also made use of credit in financing
expenditures for household goods more fre-
quently than other groups. This group in-
cludes spending units that are establishing
households for the first time and those that
are expanding housing facilities as their fam-
ilies increase. Many of them are looking
forward to higher incomes in the future.
Unmarried persons frequently live with rela-
tives or in furnished quarters, while older
couples have typically acquired major items
TABLE 2
EXPENDITURES ON SELECTED DURABLE GOODS, 1955 *
[Percentage of spending units within groups]







Under 45, no children.
Under 45, children
under 18
45 and over, children
under 18











































1 Includes furniture and major household appliances.
2 Includes purchasers for whom amount of expenditure was not
ascertained.
3 Before allowance for trade-in.
4 Age refers to head of spending unit. Includes only spending
units in which both husband and wife are present.
of furniture earlier and make expenditures
only for replacements or for purchases of
new or improved items.
HOUSING
According to data from the Survey of Con-
sumer Finances, about 5 per cent of all non-
farm spending units purchased houses last
year. Almost two-thirds of the purchases
consisted of existing houses and slightly
more than one-third of new houses. About
one-half of all purchasers had owned a house
prior to the 1955 purchase. As in other
recent years, approximately 85 per cent of
all purchasers incurred mortgage debt.
Somewhat more than 30 per cent of all
houses purchased in 1955 cost the purchaser
$12,500 or more, and about the same pro-
portion cost less than $7,500. The median
price reported was about $10,000 and the
mean about $11,200. Reported costs of
purchase were slightly lower than in 1952
but remained substantially higher than in
earlier years. Because of the small number
of purchases covered each year and the wide
range within which prices fall, data on aver-
age purchase price are subject to a particu-
larly large sampling error.
Purchasers of houses. Spending units
headed by persons 25 to 34 years of age pur-
chased houses most frequently and those
headed by persons 45 or over least fre-
quently. Among spending units headed by
persons under 45 years of age, most of the
purchasers were married couples, and pur-
chases were more frequent on the part of
those with children than those without.
Within the younger age groups, spending
units containing veterans continued to pur-
chase houses more frequently than those
without veterans. This difference probably
reflects not only the availability of VA-
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guaranteed loans on favorable terms but also
differences in family status and sex. A dis-
proportionately large number of spending
units headed by young nonveterans prob-
ably consists of unmarried women. Spend-
ing units headed by veterans under 45 ac-
counted for almost one-half of all house pur-
chases in 1955.
House purchases were most frequent
among spending units with incomes from
$5,000 to $7,500. Some apparent reduc-
tion in frequency of purchase at incomes of
$7,500 or more may have reflected in part
the already large proportion of owners in
the upper income groups. The higher in-
come groups were more important relatively
in the market for new houses than in the
market for existing houses. Spending units
with incomes of $5,000 or more accounted
for about 70 per cent of all purchases of
new houses and about 50 per cent of all
purchases of existing houses.
Housing status. Large-scale production
and sale of houses in recent years have been
accompanied by a large increase in the num-
ber of home owners. As shown by the chart,
the proportion of all nonf arm spending units
HOUSING STATUS
Per cent of nonfarm spending units
40
- 20
1956 1954 1952 1950 1948
that own their own homes has increased
from 43 per cent in 1948 to 52 per cent in
1956. The number of nonfarm home own-
ers has increased from 17 to 26 million.
The proportion of spending units living with
relatives declined by almost one-half, from
15 to 8 per cent, and there was a decline
from 38 to 34 per cent in the proportion
renting their living quarters. In each recent
year, about 5 per cent of the spending units
have neither owned a home nor paid rent;
these probably include principally spending
units headed by workers for whom housing
is provided. If spending units living in hotels
and large rooming houses, in institutions of
various kinds, and on military bases were
included in Survey tabulations, the propor-
tion of spending units either renting quarters
or living in quarters that they neither own
nor rent would be higher.
The decrease in the proportion of spend-
ing units living with relatives in recent years
has in part merely relieved crowding due to
wartime and immediate postwar conditions.
As the number of housing units available for
purchase and rent has increased, many
spending units have set up separate house-
holds. A tendency for young persons to
establish separate households more fre-
quently and at an earlier age may be asso-
ciated with higher incomes, veterans' bene-
fits, earlier marriages, and movement of
more young unmarried persons away from
home.
Many questions relating to home owner-
ship lend themselves better to consideration
on a family basis than on a spending unit
basis. In the following discussion all related
spending units living in the same household
are considered as a single family unit. Early
in 1956 about 57 per cent of all nonfarm
families covered by the Survey owned their
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own homes, and 35 per cent rented a house
or an apartment. The remainder either
rented rooms in private households or lived
in quarters that they neither owned nor
rented.
All respondents owning homes were
asked to estimate their present market value.
Slightly more than 10 per cent of all non-
farm families valued their homes at $20,000
or more, and about the same proportion
valued them at less than $5,000. The me-
dian estimated value was about $10,000 and
the mean value about $11,700.
The relative frequency of home ownership
and of renting varies with the income and
other characteristics of the family and its
location. About three-fourths of all nonfarm
families with incomes of $7,500 or more
own their own homes, compared with fewer
than one-half of those with incomes below
$3,000. The median value of homes owned
increases steadily with income. Home own-
ership increases with age and in each age
bracket is more frequent for married couples
than for single persons. About 70 per cent
of nonf arm couples 45 or over own homes.
About one-half of the families in cities of
50,000 or more own their homes, compared
with about two-thirds of the nonfarm fam-
ilies in smaller communities and in the open
country. Home ownership is considerably
less frequent in the North East than in other
regions of the country for families with in-
comes below $5,000, but there is little dif-
ference in the frequency of ownership in the
higher income brackets. These differences
reflect in part differences in the availability
of rental housing and in the cost and con-
venience of sites available for purchase.
Mortgage debt. About 50 per cent of all
nonfarm home owners reported some mort-
gage debt outstanding on their homes early
in 1956. About 30 per cent of those with
debt owed $7,500 or more and the same
proportion owed less than $3,000. The
median amount of debt was $5,000 and the
median ratio of debt to house value was
about 50 per cent. The large number of
house purchases since the war, together with
liberal credit terms, has been accompanied
by an increase in both the proportion of
homes on which debt is outstanding and the
proportion with a relatively high ratio of
debt to house value.
Almost two-thirds of all houses valued
from $12,500 to $20,000 were mortgaged,
compared with only slightly more than one-
fourth of those valued at less than $7,500
and about one-half of those valued at
$20,000 or more. Houses with relatively
low estimated values may have been owned
by the same owner for a considerable period
of time and the mortgage paid off. As
noted earlier, the most expensive houses
tend to be owned by high income families.
Mortgage indebtedness is most frequent
among home owners with incomes from
$5,000 to $10,000. About two-thirds of
all home owners in this income range have
some mortgage debt, compared with only
about one-fifth of those with incomes below
$3,000. As already noted, home ownership
is relatively infrequent in the lowest income
brackets, and a large proportion of home
owners in these brackets probably consists
of families headed by retired persons who
purchased homes or accumulated financial
assets when incomes were higher. Among
families with incomes of $10,000 or more,
mortgage debt is somewhat less frequent
than among those with incomes from $5,000
to $10,000, but about one-third of the
debtors owe $10,000 or more.
The frequency and amount of mortgage
debt and its ratio to house value vary with
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the age of the head of the family and the
length of the period during which the family
has owned the house. Slightly more than
one-third of all nonfarm owners purchased
their present houses prior to 1946, about the
same proportion from 1946 to 1952, and
somewhat less than one-third after 1952.
About 80 per cent of all owners that pur-
chased their homes in 1953 or later had
mortgage debt early in 1956, compared with
only about 20 per cent of those that pur-
chased their homes before 1946.
Only slightly more than 30 per cent of all
nonfarm home owners 45 or more years of
age have mortgage debt, and nearly half of
the debtors owe debt equal to less than 30
per cent of their house value. Approxi-
mately 75 per cent of owners under 45 have
some debt, and more than half of such debts
are equal to at least 50 per cent of the value
of the house. The differential in the fre-
quency and amount of indebtedness by age
groups reflects in part the longer average
period in which older families have lived in
their present homes, but it is also found
among recent house purchasers. Many older
couples can finance current purchases in
whole or in part through equities built up in
homes formerly owned. Moreover, older
couples may find it difficult to obtain mort-
gage financing on liberal terms. Among
younger purchasers, families containing vet-
erans are more frequently in debt and in
debt for a larger proportion of the house
value than those without veterans.
TECHNICAL NOTE
Results of the 1956 Survey of Consumer
Finances are based on 3,014 interviews dur-
ing January and February in 2,672 dwell-
ing units. These dwelling units are located
in the 12 largest metropolitan areas and in
54 additional sampling areas chosen to rep-
resent a cross section of the population living
in private households in the continental
United States. Transients, residents of in-
stitutions, and persons living on military res-
ervations are not represented.
Within dwellings, interviews are con-
ducted with each spending unit. A spend-
ing unit is defined as all persons living in the
same dwelling, and related by blood, mar-
riage, or adoption, who pool their incomes
to meet their major expenses. A husband
and wife living together are always included
in the same spending unit even though they
do not pool their separate incomes. All
children under 18 years of age are included
in the spending unit of their closest relative.
The spending unit containing the owner or
lessee of the dwelling is the primary spend-
ing unit. Children 18 years or more of age
and other relatives who earn more than $ 15
per week and who do not pool their incomes
with that of the primary spending unit are
classified as related secondary spending
units. Spending units composed of persons
in the dwelling unit who are not related to
members of the primary spending unit are
designated as unrelated secondary spending
units.
Since the spending unit includes those
persons, and only those persons, who make
joint financial decisions, it is the unit most
frequently used in tabulations of Survey
financial data. Some Survey data, however,
notably those on housing, are presented for
family units. A family unit is defined as all
persons living in the same dwelling who are
related by blood, marriage, or adoption.
Survey family units include individuals liv-
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ing alone as well as groups of related per-
sons. To obtain data on a family basis, in-
formation for related secondary spending
units is combined with that for the primary
spending units to which they are related and
with which they live. The head of the pri-
mary spending unit is considered to be the
head of the family. The number of family
units is equal to the number of primary
spending units plus the number of unrelated
secondary spending units.
Estimates of the total number of spend-
ing units in the population covered by the
Survey are derived by multiplying the num-
ber of occupied dwelling units, or house-
holds, estimated from Census data by the
average number of spending units per dwell-
ing unit included in the Survey sample. The
number of family units is estimated in a sim-
ilar manner. Both the estimated number of
dwelling units and the average number of
spending units and family units per dwelling
unit are subject to sampling error. The
accompanying table shows the estimated
number of dwelling units, spending units,
SPENDING UNITS AND FAMILY UNITS IN SURVEY
POPULATION
[Estimated number, in millions]
Type of unit
a. Primary spending unit
(equals occupied dwel-
ling unit)
b. Related secondary spend-
ing unit
c. Unrelated secondary spend-
ing unit
Family (a plus c)
Spending unit (a plus b
plus c) i
Year of Survey

























l Estimates of the number of spending units, which depend upon
the ratio of primary spending units to all spending units, are sub-
,ect to sampling error. The size of the sampling error is such that
there is one chance in 20 that the estimates shown m the table are
above or below the true figure by one million.
and family units in the population covered
by the Surveys.
As shown by the table, it is estimated that
there were about 55.0 million spending units
and 50.4 million family units in the United
States early in 1956. Spending units had
increased almost 1 million and family units
more than 1 million since early 1955.
Census data showed a considerable increase
in the number of households from early
1955 to 1956. As in most other postwar
years, Survey data showed a decline in the
proportion of related secondary spending
units. The indicated decline during 1955,
however, may have been accounted for in
part by improvement in sampling techniques.
Although Survey of Consumer Finances
data are adjusted to Census Bureau esti-
mates of the number of households, every
effort is made to account for all dwelling
units in the areas sampled in order to insure
that the sample chosen is representative. In
the past the estimated number of dwelling
units obtained by self-expansion of the
Survey sample has been smaller than the
Census estimate. This year special efforts
were made to obtain fuller coverage in the
Survey. In some places the usual method of
interviewer prelisting of dwelling units was
supplemented by the use of city directory
listings or by interviews at every address
within limited areas. Efforts were also made
to improve the quality of the prelisting
process itself.
The number of dwelling units estimated
by expanding the Survey of Consumer Fi-
nances sample increased in relation to the
Census Bureau estimate from 1955 to 1956.
Since it is believed that the households
covered this year but missed in earlier years
included a particularly large proportion of
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single person households, the increased
coverage may have accounted in part for the
decline in the estimated number and propor-
tion of secondary spending units. Thus, the
increase in spending units and family units,
but particularly the former, may have been
understated in relation to the change in the
number of households.
Aggregative data are obtained for the pop-
ulation covered by the Survey of Consumer
Finances by multiplying data on proportions
and means obtained in the Survey by the
estimated total number of spending units or
family units. Estimates of the number of
units with given characteristics are obtained
by multiplying the proportion shown by the
sample to have that characteristic by the esti-
mated total number of units. Estimates of
aggregate assets, debt, expenditures, and
other variables are obtained by multiplying
the mean amount derived from the sample
by the number of units. All 1955 data in
the foregoing article are based on the esti-
mate of 55.0 million spending units and 50.4
million family units. Data in earlier articles
in this series were based on a preliminary
estimate of 54.2 million spending units and
49.8 million family units.
A more detailed description of Survey
methods was published in the Federal Re-
serve BULLETIN for July 1950.
SUPPLEMENTARY TABLE 1
















































































































































































1 Includes both new and used items except where otherwise specified.
2 For automobiles, refers to spending units that purchased during
the given year and still owned at time of interview.
3 Before deduction for trade-in.
4 Includes purchasers of items listed in opposite column and of
other major household appliances.
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SUPPLEMENTARY TABLE 2
AUTOMOBILE PURCHASERS WITHIN VARIOUS GROUPS





























































































































































1 No cases reported or less than one-half of 1 per cent.
2 Survey regions are defined as follows: North East includes New
England, the Middle Atlantic States, and Delaware; North Central
includes West North Central and East North Central States; South
includes East South Central, West South Central, and South Atlantic
States other than Delaware; West includes Mountain and Pacific
Coast States.
SUPPLEMENTARY TABLE 3
PRICE PAID AND NET OUTLAY BY AUTOMOBILE PURCHASERS
[Percentage distribution of purchasers]




$2 000 $2 499
$2 500-$2 999
$3 000 $3 499











$1 000 $1 499
$1 500-$l 999





































































































































































































1 After deduction for trade-in or sale of automobile.
2 No cases reported or less than one-half of 1 per cent.
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SUPPLEMENTARY TABLE 4
TRADE-INS AND SALES IN CONNECTION WITH AUTOMOBILE PURCHASES
[Percentage distribution of purchasers]
Type of transaction







































































1 No cases reported or less than one-half of 1 per cent.
SUPPLEMENTARY TABLE 5
AMOUNTS EXPENDED FOR FURNITURE AND MAJOR HOUSEHOLD APPLIANCES






















































































































PURCHASERS OF FURNITURE AND MAJOR HOUSEHOLD APPLIANCES WITHIN VARIOUS GROUPS





























Age 45 and over
Married: 2
Age 18-44, no children under 18 ...
Age 18-44, children under 18. ...
Age 45 and over, no children under 18















































































































































1 Includes purchasers of items listed individually and of other
major household appliances.
2 Age refers to head of spending unit. Includes only spending
units in which both husband and wife are present.
3 For definition of Survey regions, see Supplementary Table 2,
note 2.
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SUPPLEMENTARY TABLE 7
CONSUMER PLANS TO PURCHASE DURABLE GOODS AND NONFARM HOUSES WITHIN INCOME GROUPS
 X
[Prospective purchasers as a percentage of spending units]







































































$2,700 $2,700 $700 $800 $300 $250
1 Includes spending units planning definitely, probably, or possibly
to buy and those having already bought in Survey year.
2 Includes nonfarm spending units only.
3 No cases reported or less than one-half of 1 per cent.
4 Based on spending units that have bought, will buy, or will
probably buy automobiles, and spending units that have bought,
will buy, will probably, or will possibly buy other items.
5 Data not available.
SUPPLEMENTARY TABLE 8
CONSUMER PLANS TO PURCHASE AUTOMOBILES
AND OTHER SELECTED DURABLE GOODS
 1






























1 See Supplementary Table 7, note 1.
2 Includes spending units planning purchases of items listed in-
dividually and other major household appliances.
SUPPLEMENTARY TABLE 9
CREDIT PURCHASERS OF AUTOMOBILES AND OTHER
SELECTED DURABLE GOODS


































1 Includes items listed and other major appliances. Purchasers of
two similar items, one for credit and one for cash, were classified as
credit purchasers. Charge-account purchasers are excluded.
SUPPLEMENTARY TABLE 10
INSTALMENT PURCHASE DEBT WITHIN INCOME GROUPS, EARLY 1956






$1 000 $1 999



























































































































































1 No cases reported or less than one half of 1 per cent. 2 Includes instalment debt in connection with consumer goods
other than automobiles, houses, and house additions and repairs.
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SUPPLEMENTARY TABLE 11
AUTOMOBILE OWNERSHIP WITHIN VARIOUS GROUPS, EARLY 1956































































































































































































Age 45 and over
Married:
2
Age 18-44, no children
under 18
Age 18-44, children under
18
Age 45 and over, no chil-
dren under 18
Age 45 and over, children
under 18















i See Supplementary Table 2, note 2.
SUPPLEMENTARY TABLE 12
AGE OF AUTOMOBILES OWNED BY CONSUMERS
 X
[Percentage distribution of automobiles]
Age of automobile
3 years or less
1 year or less
2 or 3 years ..
More than 3 years
4 to 7 years ..


































2 See Supplementary Table 6, note 2.
SUPPLEMENTARY TABLE 13
FAMILY EXPENDITURES ON HOME IMPROVEMENT AND
MAINTENANCE














































1 Ownership of automobiles as of date of Survey. In early 1956
automobiles were classified for age as follows: 1 year or less—1955
and 1956 models; 2 or 3 years—1953 and 1954 models; 4 to 7 years—
1949, 1950, 1951, and 1952 models; more than 7 years—1948 models
and earlier. Similar classifications were used in previous Surveys.
SUPPLEMENTARY TABLE 14
VALUE OF NONFARM HOUSES
[Percentage distribution of owner-occupied nonfarm houses]
SUPPLEMENTARY TABLE 15







































































































































1 Data based on relatively small number of cases.
1 As estimated by respondents early in year indicated, except that
houses bought in preceding year were valued at purchase price.
2 House value assigned if not determined in interview.
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SUPPLEMENTARY TABLE 16
HOUSING STATUS OF SPENDING UNITS BY AGE AND FAMILY STATUS, EARLY 1956
[Percentage distribution of nonfarm spending units within groups]




















Married, no children under 18. . .
Married, youngest child under 6..
Married, youngest child 6 or over
Age 45-64:
Single
Married, no children under 18. . .
Married, children under 18













































1 Age refers to head of spending unit; "married" refers only to
spending units that include both husband and wife; "single" refers
to unmarried, widowed, separated, and divorced persons without
children.
2 Spending units that receive housing as part of compensation, live
temporarily in houses they have sold, etc.
3 Includes some spending units of types not covered in separate
categories or for which information was not obtained. Together
these account for about 8 per cent of the 2,893 nonfarm spending
units.
4 No cases reported or less than one-half of 1 psr cent.
SUPPLEMENTARY TABLE 17
HOUSING STATUS OF NONFARM FAMILIES































No veteran in family
One or more veterans
Size of community:
Metropolitan area
Other city, 50,000 and over



















































































































































































































































1 Families that receive housing as part of compensation, live tem-
porarily in houses they have sold, etc.
2 Total number of nonfarm families included in Survey was 2,604
in 1956, 2,601 in 1955, and 2,478 in 1954.
3 No cases reported or less than one-half of 1 per cent.
4 Veteran of World War II or Korea in family, and head of family
under 45 years of age.
5 See Supplementary Table 2, note 2.
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SUPPLEMENTARY TABLE 18
MORTGAGE DEBT WITHIN FAMILY INCOME GROUPS, EARLY 1956
[Percentage distribution of home-owning nonfarm families]

























































































i No cases reported or less than one-half of 1 per cent.
SUPPLEMENTARY TABLE 19
MORTAGE DEBT IN RELATION TO HOUSE VALUE, EARLY 1956













































































































All home-owning nonfarm families























ANNUAL MORTGAGE PAYMENTS BY NONFARM FAMILIES





































1 Scheduled monthly payment multiplied by 12.
2 Actual payments during previous year.
SUPPLEMENTARY TABLE 21
MONTHLY RENT OF NONFARM FAMILIES














































i Early in year specified.
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